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Contact:  Mairi McGinnis, imagePRO™ Manager, (530)792-8400 ext.305 
 

FAQ: Frequently Asked Questions          
                                                                                                                                

1. Who is The MarkeTech Group (TMTG)?                                                                                       

2. What is the purpose of this panel?                                 

3. What would be expected of me as a panel member? 
4. What are the benefits of joining this panel? 

5. Is my confidentiality and information protected? What about sunshine act disclosures? 

6. What If I want to leave the panel? 
7. How would I be compensated for my time and effort? 

8. What do my colleagues think of TMTG? 
_________________________________________________________________ 
 

1. Who is The MarkeTech Group (TMTG)? 
 
The MarkeTech Group (TMTG) is the medical technology marketing research firm that has played a key role in a number 
of landmark advances in the imaging industry. TMTG is responsible, with AHRA, for the development of MICI, the 
Medical Imaging Confidence Index. TMTG serves imaging OEM vendors, contrast media manufacturers, and PACs 
companies and ensures that professional imaging managers are fully accessible and represented for imaging technology 
development, emerging trends, and critical needs identification.  TMTG’s goal is to continue to bring the voice of the 
customer (you) to the key industry decision-makers to help shape the future of the imaging industry.  
________________________________________________________________ 
 

2. What is the purpose of this panel? 
 
TMTG’s imagePRO™ panel is a selective group of medical imaging administrators who oversee diagnostic and/or 
interventional imaging operations. The imagePRO™ panel provides a professional community for imaging directors and 
managers to participate in studies and share knowledge aimed at advancing the development of medical imaging 
technology. This select group of experts represents the voice of their peers to identify important needs for the future of 
medical imaging.  
_______________________________________________________________ 
 

3. What would be expected of me as a panel member? 
 
Panel members have a variety of opportunities to express their opinions. When new members enroll in imagePRO™, 
they create a detailed profile based on their specific expertise and background. Members are invited to participate in 
studies that are specifically applicable to them. Members provide input to shape the future of imaging through online 
surveys, expert opinion in-depth interviews (IDIs), and virtual focus groups (FGs). While you are a panel member you 
must agree to adhere to the guidelines and rules established for privacy and the mutual protection of this group that 
are listed in the member agreement. We encourage imagePRO™ members to participate in as many studies as possible, 
but they are always free to choose which studies to participate in or not.  There are ONLY three requirements that panel 
members need to comply with: 
 

1. Adhere to the imagePRO™ code of ethics   
2. Participate in 50% of survey invitations per year  
3. Update member/institution profile each year 

_________________________________________________________________ 
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4. What are the benefits of joining this panel? 

 
There are many benefits to becoming a member of this special panel:  
 

1. Members get early exposure to the newest proposed imaging innovations and their opinions will be heard by 
OEMs regarding needs, preferences, and pricing for imaging devices, associated supplies, and equipment. 
Members have a unique opportunity to be active influencers to imaging technology suppliers in a confidential 
and safe environment. Aggregated input is presented directly to upper management, not simply to sales 
employees. The input is heard and acted upon by the OEM senior level marketing, research, and product 
development managers and C-level executives. The imagePRO™ “voice” actually does make a difference in 
shaping the imaging industry. 

 

2. For some shorter studies, such as QuickPolls™, members have opportunities to view the results or receive 
reports of the findings. Given the highly competitive nature of the business and the desire of a client to 
maintain confidentiality, it is not possible to provide the results for all studies; however, for those studies 
where results can be presented, TMTG will promptly share this information with members. 
 

3. Finally, you are directly compensated with cash and reward points for your time and effort in providing your 
input. You can redeem points for exciting educational tools and forums, high quality merchandise, and AHRA 
materials. See our catalogue of products at http://selectagiftplan.com/imagepro. 

_________________________________________________________________ 
 

5. Is my confidentiality and information protected? What about sunshine act disclosures? 
 
Absolutely! As a member of the Council of American Survey Research Organizations (CASRO), The MarkeTech Group 
strictly adheres to the industry “Code of Standards and Ethics for Survey Research”.  Your identity, confidential data, 
and opinions will only be shared in accordance with these high standards. No individual information will be released and 
results are shared in aggregate only to ensure your confidentiality.  
 
Because all interactions are confidential, you (and TMTG client companies) are completely free from any reporting 
requirements under the sunshine laws. For research participation, congressional health care bill H.R. 3590 (March 23, 
2010) excludes survey and marketing research from the public disclosure requirements, as long as manufacturers pay 
honoraria through third parties (e.g., survey and marketing research consultants) and do not know the identities of 
participating physicians. 
 
In addition, no solicitation will occur from us or our clients as part of your membership. 
_________________________________________________________________ 
 

6. What If I want to leave the panel? 
 
If, for any reason, you choose to leave the panel, all you need to do is “opt-out”. Panel members are under no 
contractual obligation to stay in the panel for any prescribed length of time. However, to maintain an active status in 
imagePRO™, members must meet the Panel membership requirements below: 

 Adhere to imagePRO™ code of ethics    
 Participate in 50% of survey invitations per year  
 Update member/institution profile annually 
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_________________________________________________________________ 
 

7. How would I be compensated for my time and effort? 
 
ImagePRO™ surveys are designed to be respectful of members’ time. For every study that you are invited to participate 
in, you are offered compensation in the form of a combination of cash honorarium, rewards points, and/or study 
reports.  If you decide to participate, honoraria are paid quarterly by e-check. In addition, earned “reward points” in 
your individual imagePRO™ account can redeemed for branded merchandise, AHRA products, and TMTG Products 
(tools & reports). See our catalogue of products at http://selectagiftplan.com/imagepro. 
_________________________________________________________________ 
 

8. What do my colleagues think of TMTG? 
 
Here are just a few testimonials from your fellow colleagues: 
 
“My membership with imagePRO™ has been very beneficial for me as an imaging leader. I contribute precise 
experience and knowledge on a wide variety of imaging topics, such as productivity, equipment development paths, 
strategic direction and the voice of the patient. I also benefit from the shared collaborative contributions of my 
colleagues, which improves my own operations. Precision, strategy and detail execution count in the imaging 
industry. ImagePRO™ is the avenue to contribute to these directions.” 
 
Lou Bischoff, MBA, MHA, CRA 
Director of Imaging Services 
Providence and Providence Park Hospitals, MI 
June 2015 
-------------------------- 
“ImagePRO™ provides me the opportunity to share my perspectives with my peers and to hear their perspective as 
well.  The panel is a window into the geographical and practice oriented differences affecting Imaging 
departments. Being part of imagePRO™ helps me compare and contrast my operational circumstances with those of 
my cohorts across the nation.” 
 
Joseph Mikoni BSRT, MBA 
Director of Imaging and Laboratory Services 
Boulder Community Health, CO 
June 2015 
-------------------------- 
“Being a member of imagePRO™ gives me the ability to compare my workplace environment with others from around 
the country. Membership in imagePRO™ requires me to not only know my own business but to be capable of 
comparing our departments in pertinent ways. Conversations with the survey team are always professional, stimulating 
and enlightening with learning/education going in both directions with the information gathered and shared which is 
both useful and meaningful. This is a great organization and if you are not a member, you are truly missing a great 
opportunity to network.  ImagePRO™ is very high on my recommendation list.” 
 
Gerry Bedard, BSRT (R) 
Senior Director Diagnostic Imaging/Patient registration and Outpatient Services 
Grand View Hospital, PA 
June 2015 
-------------------------- 
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“I find my relationship with imagePRO™ very rewarding both professionally and personally. The quarterly input on the 
state of our imaging business is a valuable service provided by imagePRO™, this allows me the opportunity to 
understand how other radiology administrators feel about key issues affecting our industry.” 
 
“I highly recommend imagePRO™ membership to anyone that wants to enhance their knowledge of trends that are 
affecting our industry.” 
 
Nick Creech, BS RT(R) ARDMS  
Executive Director of Imaging 
Florida Hospital Memorial Medical Center, FL 
June 2015 
------------------------------- 
“I have had the opportunity to work with The MarkeTech Group & imagePRO™ for a couple of years now and have 

found it to be a rewarding and educational opportunity. The organization is very professional and the people are very 

friendly.” 

Steve Jung, RT (R) CT MS 
Director 
Alexian Brothers Medical Center, IL 
June 2015 
------------------------ 
 

 


